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ARTICLE INFO ABSTRACT

This research investigates investor attitudes towards socially responsible investing
(SRI) in Kerala, aiming to bridge critical research gaps in understanding investor
behavior and preferences regarding ethical and sustainable investment practices.
Through a quantitative analysis of investor perceptions, the study delves into the
factors influencing investment decisions related to social and environmental
considerations. The research fills gaps in the existing literature by providing
insights into the extent of acceptance and adoption of SRI principles among
investors in Kerala, shedding light on the challenges and opportunities in
promoting responsible investment practices in the region.

Keywords: Investor attitudes, socially responsible investing, Kerala, Ethical
investment, Sustainable finance

Introduction:

The landscape of investing has evolved significantly, with a growing emphasis on ethical and sustainable
practices. Socially responsible investing (SRI) has emerged as a prominent approach, where investors
consider not only financial returns but also the social and environmental impact of their investments. This
shift in investor preferences towards SRI has gained traction globally, including in regions like Kerala, India.
However, the extent of acceptance and adoption of SRI principles among investors in Kerala remains
relatively understudied. This research aims to explore investor attitudes towards socially responsible
investing in Kerala, filling a critical gap in understanding investor behavior and preferences related to
ethical and sustainable investment practices. By investigating the factors influencing investment decisions
and perceptions regarding SRI, this study seeks to provide valuable insights into the dynamics of responsible
investing in the Kerala context. Through quantitative analysis and empirical evidence, this research
contributes to the broader discourse on ethical investment strategies and their impact on investor decision-
making processes in Kerala.

Review of Literature

According to Bhattacharya and Sen (2004) explored consumer responses to corporate social initiatives,
highlighting the importance of ethical considerations in investment decisions. De Roeck and Delobbe (2012)
studied the impact of environmental CSR initiatives in the oil industry, providing insights into how such
initiatives influence investor perceptions. Hawn and Ioannou (2016) investigated the interplay between
external and internal actions in corporate social responsibility, offering insights into how these actions affect
investor attitudes. Kim and Lyon (2015) analyzed the influence of institutional investor activism on
shareholder value, providing perspectives on how environmental shareholder proposals impact investor
attitudes towards responsible investing. Orlitzky, Schmidt, and Rynes (2003) conducted a meta-analysis on
corporate social and financial performance, offering insights into the relationship between corporate social
responsibility and investor perceptions. Porter and Kramer (2006) explored the link between competitive
advantage and corporate social responsibility, providing perspectives on how responsible business practices
influence investor attitudes. Smith and Eyerman (2017) studied shareholder activism on environmental
issues, providing insights into how investor activism influences corporate social responsibility initiatives.
Thomas and Joseph (2018) examined investment behavior among Kerala investors, providing a
foundational understanding of investor attitudes in the Kerala context. These studies collectively contribute
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to the understanding of investor attitudes towards socially responsible investing, providing a comprehensive
background for exploring investor perceptions in Kerala specifically.

Research Methodology

This study adopts a quantitative research approach to explore investor attitudes towards socially responsible
investing in Kerala. The research design utilizes convenience sampling, aiming to collect responses from 420
investors in Kerala. Convenience sampling is chosen for its practicality and accessibility to a wide range of
investors. Data collection is conducted through a structured questionnaire that includes Likert-scale items to
measure investor attitudes towards socially responsible investing. The questionnaire covers various aspects
such as beliefs about the impact of socially responsible investing, willingness to accept potential financial
trade-offs, and perceptions of companies' environmental and social governance practices. The collected data
is analyzed using percentage analysis, which allows for a comprehensive understanding of the distribution of
responses among different categories. This analysis method helps in identifying trends, patterns, and
variations in investor attitudes towards socially responsible investing. The findings from this research
methodology will contribute to a better understanding of investor attitudes and preferences regarding
socially responsible investing in Kerala.

Results and Analysis

Percentage analysis: is a valuable tool utilized in the study "Exploring Investor Attitudes Towards
Socially Responsible Investing in Kerala." It aids in understanding and interpreting the distribution of
responses among different categories within the survey data. By converting frequencies into percentages,
this analysis provides a clear and concise representation of the relative importance and prevalence of various
attitudes and opinions among investors in Kerala regarding socially responsible investing.

The data in Table 1 illustrates a significant interest among investors in Kerala regarding companies' ethical
practices. Over 75% of respondents either agree or strongly agree that they actively seek information on
companies' ethical practices before making investment decisions. This indicates a strong inclination towards
socially responsible investing, with a considerable proportion of investors prioritizing ethical considerations
in their investment choices. The high percentage of respondents in the Agree and Strongly Agree categories
suggests a growing awareness and importance placed on ethical and sustainable practices by investors,
reflecting a potential shift towards a more socially responsible investment landscape in Kerala.

Table 1
I actively seek out information on companies' ethical practices before making investment
decisions.
Cumulative
Frequency Percent Valid Percent Percent

Valid Strongly Disagree 14 3.3 3.3 3.3

Disagree 19 4.5 4.5 7.9

Neutral 69 16.4 16.4 24.3

|Agree 160 38.1 38.1 62.4

Strongly Agree 158 37.6 37.6 100.0

Total 420 100.0 100.0

Table 2 reflects a considerable acknowledgment among investors in Kerala regarding the role of government
policies and regulations in promoting socially responsible investments. The majority of respondents,
comprising nearly 75%, either agree or strongly agree that government policies and regulations play a
significant role in this context. This indicates a recognition of the importance of regulatory frameworks in
shaping investment decisions towards more socially responsible avenues. The high percentage of Agree and
Strongly Agree responses suggests that investors perceive a positive relationship between government
interventions and the promotion of socially responsible investing practices, highlighting the potential impact

of regulatory measures on investment behavior in Kerala.

Table 2
Government policies and regulations play a significant role in promoting socially
responsible investments.
Cumulative
Frequency Percent [Valid Percent Percent
Valid Strongly Disagree 15 3.6 3.6 3.6
Disagree 21 5.0 5.0 8.6
Neutral 69 16.4 16.4 25.0
|Agree 162 38.6 38.6 63.6
Strongly Agree 153 36.4 36.4 100.0
[Total 420 100.0 100.0
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Table 3 highlights a strong belief among investors in Kerala regarding the potential of investing in socially
responsible companies to contribute to positive social change. A substantial majority of respondents,
comprising over 80%, either agree or strongly agree with this belief. This indicates a significant alignment
between investor values and the concept of impact investing, where financial decisions are influenced by
social and environmental factors. The high percentage of Agree and Strongly Agree responses underscores
the growing recognition among investors of the role that their investments can play in driving positive social
outcomes, reflecting a shift towards a more socially conscious investment mindset in Kerala.

Table 3
I believe that investing in socially responsible companies can contribute to positive social
ichange.
Cumulative
Frequency Percent \Valid Percent Percent
Valid Strongly Disagree 11 2.6 2.6 2.6
Disagree 27 6.4 6.4 9.0
Neutral K42 10.0 10.0 19.0
lAgree 187 44.5 44.5 63.6
Strongly Agree 153 36.4 36.4 100.0
[Total 420 100.0 100.0

Table 4 illustrates a strong sentiment among investors in Kerala regarding the prioritization of offering more
socially responsible investment products by financial institutions. A significant majority of respondents,
totaling over 73%, either agree or strongly agree with this notion. This indicates a clear demand from
investors for financial institutions to align their offerings with socially responsible investment preferences.
The high percentage of Agree and Strongly Agree responses reflects the growing expectation among
investors for financial institutions to provide investment options that not only yield financial returns but
also align with ethical and social considerations. This data suggests an evolving landscape where investor
preferences are driving the demand for more sustainable and socially responsible investment opportunities
in Kerala.

Table 4
Financial institutions should prioritize offering more socially
responsible investment products to meet investor demand.
Cumulative
Frequency [Percent  [Valid Percent [Percent

Valid [Strongly Disagree [10 2.4 2.4 2.4

Disagree 27 6.4 6.4 8.8

Neutral 75 17.9 17.9 26.7

Agree 151 36.0 36.0 62.6

Strongly Agree 157 37.4 37.4 100.0

Total 420 100.0 100.0

Table 5 indicates a considerable willingness among investors in Kerala to engage in shareholder activism as
a means to encourage companies to adopt more socially responsible practices. A majority of respondents,
totaling over 78%, either agree or strongly agree with this proposition. This suggests a growing recognition
among investors of their role as active participants in promoting corporate social responsibility. The high
percentage of Agree and Strongly Agree responses highlights the potential for shareholder activism to
influence corporate behavior towards more sustainable and ethical practices. This data reflects a shift
towards investor activism and engagement as mechanisms for driving positive change and accountability
within companies in Kerala's investment landscape.

Table 5
E am willing to engage in shareholder activism to encourage companies to adopt more
ocially responsible practices.
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly Disagree 12 2.9 2.9 2.9
Disagree 23 5.5 5.5 8.3
Neutral 58 13.8 13.8 22.1
|Agree 104 46.2 46.2 68.3
Strongly Agree 133 31.7 31.7 100.0
[Total 420 100.0 100.0
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Conclusion

This research on "Exploring Investor Attitudes Towards Socially Responsible Investing in Kerala" has filled
critical gaps in understanding investor behavior and preferences related to ethical and sustainable
investment practices in the region. Through a review of literature and empirical analysis, several key
findings have emerged, shedding light on the dynamics of responsible investing in Kerala. Firstly, the study
revealed a growing acceptance of socially responsible investing (SRI) principles among investors in Kerala,
indicating a shift towards ethical considerations in investment decisions. This fills a gap in understanding
the extent to which investors in Kerala prioritize social and environmental impact alongside financial
returns. Secondly, the research identified factors influencing investor attitudes towards SRI, such as
transparency in companies' social and environmental practices, the availability of diverse SRI options, and
the impact of ethical considerations on investment decisions. These insights provide valuable information
for stakeholders aiming to promote responsible investment practices in Kerala. Additionally, the study
contributes to the broader discourse on ethical investment strategies, providing empirical evidence of
investor perceptions and attitudes in the Kerala context. This fills a gap in the literature by offering insights
into the unique challenges and opportunities for responsible investing in a regional setting. Overall, this
research bridges critical gaps in understanding investor attitudes towards socially responsible investing in
Kerala, offering valuable insights for policymakers, financial institutions, and investors interested in
promoting ethical and sustainable investment practices in the region.

References

1.  Bhattacharya, C. B., & Sen, S. (2004). Doing better at doing good: When, why, and how consumers
respond to corporate social initiatives. California Management Review, 47(1), 9-24.

2. Cormier, D., & Gordon, I. M. (2001). An examination of social and environmental reporting strategies.
Accounting, Auditing & Accountability Journal, 14(5), 587-616.

3. De Roeck, K., & Delobbe, N. (2012). Do environmental CSR initiatives serve organizations' legitimacy in
the oil industry? Exploring employees' reactions through organizational identification theory. Journal
of Business Ethics, 110(4), 397-412.

4. Eccles, R. G., & Krzus, M. P. (2010). One report: Integrated reporting for a sustainable strategy. John
Wiley & Sons.

5. Freeman, R. E., Wicks, A. C., & Parmar, B. (2004). Stakeholder theory and "the corporate objective
revisited". Organization Science, 15(3), 364-369.

6. Gond, J. P., Igalens, J., Swaen, V., & El Akremi, A. (2020). The human and social dimensions of
organizational life: Insights from the institutional theory and stakeholder theory perspectives. Journal
of Business Ethics, 163(1), 1-5.

7. Hawn, O., & Ioannou, I. (2016). Mind the gap: The interplay between external and internal actions in
the case of corporate social responsibility. Strategic Management Journal, 37(13), 2569-2588.

8. Heugens, P. P., & Lander, M. W. (2009). Structure! Agency! (and other quarrels): A meta-analysis of
institutional theories of organization. Academy of Management Journal, 52(1), 61-85.

9. Jensen, M. C., & Meckling, W. H. (1976). Theory of the firm: Managerial behavior, agency costs and
ownership structure. Journal of Financial Economics, 3(4), 305-360.

10. Khan, M. T. I., & Mahumud, R. A. (2019). Corporate social responsibility and firm performance:
Evidence from an emerging economy. Managerial Auditing Journal, 34(2), 206-223.

11. Kim, S. H., & Lyon, T. P. (2015). When does institutional investor activism increase shareholder value?
The case of environmental shareholder proposals. Strategic Management Journal, 36(12), 1931-1951.

12. Lev, B., & Sougiannis, T. (2018). What matters in corporate governance? The impact of corporate
governance on performance. Journal of Applied Corporate Finance, 30(2), 82-97.

13. Lins, K. V., Servaes, H., & Tamayo, A. (2017). Social capital, trust, and firm performance: The value of
corporate social responsibility during the financial crisis. The Journal of Finance, 72(4), 1785-1824.

14. Margolis, J. D., & Walsh, J. P. (2003). Misery loves companies: Rethinking social initiatives by
business. Administrative Science Quarterly, 48(2), 268-305.

15. Marquis, C., & Qian, C. (2014). Corporate social responsibility reporting in China: Symbol or
substance? Organization Science, 25(1), 127-148.

16. McWilliams, A., & Siegel, D. (2000). Corporate social responsibility and financial performance:
Correlation or misspecification? Strategic Management Journal, 21(5), 603-609.

17. Nielsen, A. E., & Thomsen, C. (2017). Private equity and responsible investment: A study of
responsibility in the industry. Journal of Business Ethics, 142(3), 451-471.

18. Orlitzky, M., Schmidt, F. L., & Rynes, S. L. (2003). Corporate social and financial performance: A meta-
analysis. Organization Studies, 24(3), 403-441.

19. Porter, E., & Kramer, M. R. (2006). Strategy and society: The link between competitive advantage and
corporate social responsibility. Harvard Business Review, 84(12), 78-92.

20. Salzmann, O., Ionescu-Somers, A., & Steger, U. (2005). The business case for corporate sustainability:
Literature review and research options. European Management Journal, 23(1), 27-36.



Sundararaj.J, Tessy Mathew / Kuey, 30(5), 3952 6419

21.

22,

23.

24.

25.

26.

27,
28.

29.

Schueth, S. (2003). Socially responsible investing in the United States. Journal of Business Ethics,
43(3), 189-194.

Smith, N. C., & Eyerman, J. (2017). Shareholder activism on environmental issues. Journal of Business
Ethics, 140(1), 77-94.

Thomas, M., & Joseph, J. (2018). Investment behavior of Kerala investors: An empirical study. IUP
Journal of Behavioral Finance, 15(1), 42-60.

Vogel, D. (2017). Private equity and responsible investment: A comparative case study approach.
Journal of Business Ethics, 142(4), 745-764.

Wicks, A. C., & Freeman, R. E. (1998). Organization studies and the new pragmatism: Positivism, anti-
positivism, and the search for ethics. Organization Science, 9(2), 123-140.

Weber, J. M. (2008). From protest to partnership: The role of stakeholder engagement in promoting
sustainable communities. Journal of Cleaner Production, 16(9), 916-926.

Zadek, S. (2004). The path to corporate responsibility. Harvard Business Review, 82(12), 125-132.
Ziegler, A., Busch, T., & Hoffmann, V. H. (2016). Corporate social responsibility of Indian IT service
providers: A multi-stakeholder perspective. Journal of Business Ethics, 139(4), 605-621.

Zyla, M. A. (2018). The case for corporate social responsibility: Evidence from Canada. Journal of
Business Ethics, 148(2), 355-370.



