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	ARTICLE INFO
	ABSTRACT

	

	Purpose- To align with India’s 2030 development goals agenda, there is no doubt that over the years the support for entrepreneurship development has been one of the outlines of the government of Meghalaya. This paper emphasizes unearthing the level of awareness of young entrepreneurs of the East Khasi Hills District, Meghalaya of such government support.
Design/methodology/approach- Analysis via statistical tools such as descriptive statistics and inferential statistics viz, t-test and ANOVA were employed on a sample size of 384 young entrepreneurs of East Khasi Hills District.
Findings- The results indicate that there is a privation of awareness of the government support through various departments of Meghalaya concerning young entrepreneurs of the district.
Practical implications- A plethora of research has been done on youth entrepreneurship development, but rarely studies were conducted on the level of awareness of young entrepreneurs of the government support for entrepreneurship development. 
Originality/value- The current study will assist the government to know that the support provided by the government to entrepreneurs did not reach all. On the other hand, the young entrepreneurs of Meghalaya will be aware that the government did not turn a deaf ear towards them, rather entrepreneurship support exists in the state of Meghalaya. Therefore, the study will help the government in setting up an awareness dissemination system in the state.

Keywords- Awareness, Development Goals, East Khasi Hills District, Government support, Meghalaya, Youth entrepreneurship.



1. [bookmark: _Hlk150198137]Introduction

East Khasi Hills District is one of the twelve administrative districts of Meghalaya with a population of 824,059 per the 2011 census (https://eastkhasihills.gov.in/). Following the National Youth Policy of India, 2021 (Ministry of Youth Affairs & Sports, 2022), the government of Meghalaya has defined youth as a person of 15-29 years of age in its Meghalaya Youth Policy 2021 which constitutes 30.6% (11 lakhs) of the state population (Department of Sports & Youth Affairs, 2021). Consequently, young entrepreneurs were considered entrepreneurs of 15-29 years of age. To embark on a study, generally, awareness stands for being knowledgeable, conscious, familiar, informed, and alert about something important. (Gafoor, 2012). Denis Hanlon and Chaus Saunders defined entrepreneurial support as “the act of providing an entrepreneur with access to a valued resource’’ and MJ Malebana defined entrepreneurial support as “access to information and finance, training and education programs, provision of infrastructural facilities, business counseling, and mentoring needed by an entrepreneur to act on opportunities and manage the business effectively” (Malebana, 2014).
Out of 17 Sustainable Development Goals 2030 made at the UN Sustainable Development Summit by the UN General Assembly in September 2015 (Mahmoud, Makoond, & Naik, 2018), the forefront agenda is to ‘end poverty’. Entrepreneurship is a vehicle that can stand up for economic development, and poverty assuagement. The 2030 development goals of the nation can be achieved no doubt through youth entrepreneurship.  This brings about in the façade the value (Apostolopoulos, Al-Dajani, Holt, Jones, & Newbery, 2018) of various government support towards youth entrepreneurship development. This gives rise to the efforts made by policymakers to upsurge entrepreneurial activity in copious ways (Tubey, Nandwa, Omboto, & Situma, 2015) because entrepreneurship was referenced in the 2030 agenda as indispensable for realizing sustainable goals, decent work, economic growth, and prosperity (Mahmoud et al., 2018).
As has been mentioned (Thusi & Zondo, 2016) Governments around the world have considered the development of small and medium enterprises, likewise departments and agencies. (Tende, 2014). The government of Meghalaya has been set up specifically for industrial and entrepreneurship development in the state. The government has taken up the initiative towards the advancement in its support for an ample range of entrepreneurial activities. (Apostolopoulos et al., 2018) in the state.  For that reason, schemes, supports, training, and entrepreneurship development programs at the central and state level have been organized from one period to another to foster entrepreneurship development. Nevertheless, there is something that gets in the way of the entrepreneurs being aware of the assistance and support provided by the government. (Thusi & Zondo, 2016) This is reflected in the incompetence of start-up entrepreneurs to get financial advantages and ultimately progress could not be made at a faster pace. (Lawal, Iyiola, & Adegbuyi, 2018). This study focuses on the scope of aligning Meghalaya’s youth entrepreneurship development with the 2030 development goals through the awareness level of government support for entrepreneurship development by young entrepreneurs in the East Khasi Hills District, Meghalaya. 
The Government of Meghalaya has set up the following agencies and institutions to cater to the entrepreneurial needs of the state:
(a) District Commerce and Industries Centre (DCIC)- The role of DCIC is to execute the diverse programs and schemes of both the central and state governments. It looks after the acceleration of creating an empowering setting and infrastructure to pick up the pace of industrial and commercial growth in the state. Besides, the DCIC organizes various industrial awareness, workshops, training, and entrepreneurship development programs, and provides financial assistance to micro, small, and medium enterprises.
(b) Khadi and Village Industries Commission (KVIC)-The Khadi and Village Industries Commission (KVIC) is a statutory body sponsored by the Ministry of Micro Small and Medium Enterprises (MSME). It provides training, arranges the supply of raw materials, promotes the sale and marketing of Khadi or Village Industries or handicrafts products, provides financial assistance directly or through specified agencies, and issues certificates or letters of recognition to the concerned persons.
(c) Meghalaya Basin Development Authority (MBDA)- MBDA does not provide subsidies or schemes, but in its place, citizens are encouraged to embark on profitable activities and generate their incomes. At the grassroots level, NGOs, community institutions, social groups, and community volunteers have been equipped across the state with awareness coverage on critical natural resource challenges in Meghalaya, livelihood opportunities and to accumulate feedback from communities, to motivate the people to go in for an enterprise or natural resources management projects and facilitate to initiate local development projects that MBDA can support (Meghalaya Basin Development Agency, 2020).
(d) Meghalaya Industrial Development Corporation (MIDC)- MIDC is the corporation of the government of Meghalaya and is a leading apex financial. It executes a variety of industrial developmental works as per schemes and funds provided by the Central and State Governments. Observe the creation, development, and maintenance of necessary infrastructure at industrial estates, industrial growth centers, industrial areas, export promotion industrial parks, and mega food parks, and conduct training all over the state regarding the Entrepreneurship Development Programme (EDP) https://midc.megindustry.gov.in/index.html. MIDC performs the functions of both the State Industrial Development Corporation (SIDC) and State Financial Corporation (SFC), and as a state financial institution to provide financial assistance and consultancy to entrepreneurs for setting up economically feasible projects (Kharmawphlang, 2016). 
(e) Meghalaya Institute of Entrepreneurship (MIE)- is a Nodal institution in the State for smooth progress and speedy revolution of the economy through entrepreneurship education and the promotion of micro-enterprises involving the youth, women, and other critical target groups in Meghalaya. The MIE works in collaboration with other institutes to deliver programs and activities. Besides, MIE imparts training to entrepreneurs and supports aspiring entrepreneurs by focusing on the four pillars of market access, skill development, technology, and credit linkages (https://miemeghalaya.org/). 
(f) Meghalaya State Skill Development Society (MSSDS)- The function of MSSDS is to take delivery of funds from the central and state government and financial institutions to accomplish the skill development of the state. It acts as the common platform of Meghalaya ascertaining the requirements for the growth of a structured framework (Meghalaya State Skill Development Society, 2016). The services impart by the departments are Skill Development for Self- employment, Skill Development under the Integrated Basin Development and Livelihood Promotion Programme (IBDLP), Skill Development for Domain sectors, and the development of a comprehensive understanding of the skill development scenario in Meghalaya (https://mssds.nic.in/).

2. Review of Literature

2.1 Entrepreneurship Support by the Government
Support for entrepreneurship becomes essential because it is a seed pipeline for future enterprises (Tubey et al., 2015). The government can support entrepreneurship development by providing entrepreneurship education schemes, funding enterprise training and advisory services, and providing financial support schemes and incubation workspace. Government entrepreneurial support must persuade people towards enterprise set-up activities (Demirhan, Temel, & Durst, 2019), and prospects for new entrepreneurs, and bring about support for equipping entrepreneurs with the necessary skills. Moreover, according to (Tubey et al., 2015) the government can support by making more capital available to new firms through loans, subsidies, or tax incentives. The study of the effect of knowledge of entrepreneurial support on entrepreneurial intention in South Africa found that to motivate entrepreneurial activity successfully intensive awareness programs on government support and accessibilities (Malebana, 2014). The principal agenda of the government has got to be the policy for small and medium entrepreneurs (Mwangi et al., 2013).  Governments have brought together several policies and involvements in developing countries to promote entrepreneurship (Tende, 2014). However, it was indicated that government entrepreneurial support could not be operationalized effectively due to political representatives' lack of knowledge of entrepreneurship (Malebana, 2014).  (Crick & Chaudhry, 2000) pointed out that the government of the UK has set up ‘one-stop shops’ which were business links to provide business advice in the country where advisers with expert knowledge were made available to advise local business managers. The beneficiaries of the OPREX initiative by the Quebec Ministry of Development Innovation and Exports, Canada yearn to go on time with the initiative because of the support in training, preparedness activities and services, awareness activities, support, and support guidance (Ramlogan & Rigby, 2012). One of the main reasons for the government of India to introduce capacity-building schemes, support, training, financial, and marketing assistance through entrepreneurship development was to alleviate poverty which will have a long-lasting impact on the country (Goel & Rishi, 2012). (Murugesh & Sathya, 2019) noted that entrepreneurship schemes and programs help entrepreneurs prevail over impediments, especially at the set-up phase (Yusuf, 2010). Moreover, schemes or financial assistance in the form of capital grants should be given to training institutes that would help to build and/or fortify their infrastructure to further organize skill development and entrepreneurship development programs for entrepreneurs (Patel & Ayre, 2020). Initiatives towards entrepreneurship development require support and involvement at all levels (Crecente, Sarabia, & Del Val, 2021) of government. (Priya & Bose, 2021) Listed the following financial assistance and training programs for entrepreneurs in general the government of India: Stand-Up India, Credit Guarantee Fund Trust for Micro and Small Enterprises (CGTMSE), Swarnjayanti Gram Swarozgar Yojana (SGSY), Pradhan Mantri Mudra Yojana (PMMY), Prime Ministers Employment Generation Programme (PMEGP), Micro and Small Enterprise Cluster Development Programme (MSE- CDP), New Entrepreneurs cum Enterprise Development Scheme (NEEDS), Start-Up India, Pradhan Mantri Kaushal Vikas Yojana (PMKVY), Atal Innovation Mission (AIM), and Make in India Skill India

2.2 Awareness of Government Schemes
In a study on the awareness of government schemes among the women entrepreneurs in South Mumbai (Patni, 2022) it was found that none of the entrepreneurs were aware of the government schemes only the ones imparted by the SHGs and NGOs and in Karnataka, a similar study of the awareness level by (Shiralashetti, 2013) also found that the beneficiaries could not benefit from the government schemes due to of the smaller amount of knowledge and awareness. The objectives of the government schemes should be clear and communicated to the beneficiaries to have a major impact and reach the target. Therefore, it was suggested that increasing awareness of government assistance at the micro and macro levels should be well instituted. (Goel & Rishi, 2012) pointed out that the dearth of awareness was one of the reasons for poverty in India. Additionally, (Venkatasalam & Vijayakumar, 2021) recommended that to create awareness of government-sponsored schemes and support among entrepreneurs, the government, educational institutions, and banks must work in partnership using publicity, advertisements, social media, and public campaigns. Also, appropriate advertisements regarding central and state government schemes and technical education should be made available (Krishnaveni, 2021). On the other hand, a study on entrepreneurs’ awareness of central government schemes by (Uma & Arulmoorthy, 2019) found that the awareness level of 34% of entrepreneurs on selected schemes was highly high, nearly 32% were at a moderate level and 33% were not at all aware about the schemes. 77% of the awareness came from newspapers and advertisements. It brings about the awareness level being low at the introductory stage of the schemes and eventually increases faster. It was found by (Murugesh & Sathya, 2019) a study on awareness of entrepreneurial development schemes and programs with special reference to service sector entrepreneurs in the Coimbatore district that out of twelve schemes and programs under study, entrepreneurs were aware of only three schemes and programs namely, Prime Minister's Employment Generation Programme (PMEGP), Performance and Credit Rating Scheme and Credit Guarantee Trust Fund for Micro & Small Enterprises (CGT SME) whereas they were heedless of the rest. Concerning the awareness of government-sponsored schemes for MSME among the entrepreneurs in Surat District, it was found (Patel & Ayre, 2020) that 68.8 percent more or less of MSME entrepreneurs were moderately aware of government-sponsored schemes for MSME. (Mwangi et al., 2013) also found feeble information as regards financial assistance to small and medium enterprises in Mombasa County because of disintegrated financial knowledge and the absence of intended awareness. The study of Dutch entrepreneurs (Ramlogan & Rigby, 2012) found that many entrepreneurs were unacquainted with the number of supports available. (Kumar & Kumar, 2018) made a study in 2008 on the awareness of government-initiated schemes on the handicraft sector in Mirzapur, Uttar Pradesh, and found that 69.80 percent of the craftsmen in Mirzapur were unaware of the marketing schemes, about 30 percent of them were unaware of the training programs, design and craft school, credit guarantee and interest subvention scheme, and 83.80 percent were ignorant of the Ambedkar Hastshilp Vikas Yojana (AHVY) scheme. 

2.3 Approaches to Create Awareness of Government’s Entrepreneurship Support 
The government is obliged to familiarise the financial assistance offered as far as possible to entrepreneurs (Thusi & Zondo, 2016) especially the youth as a large number of small and medium enterprises were owned by the youth (Mwangi et al., 2013). Awareness should be created through radio, print media, and television in local languages for people in rural areas to understand. In addition to these, the government should employ both personnel and non-personnel means of communication (Kumar & Kumar, 2018). According to (Romprasert & Trivedi, 2021)“everyone has a mobile phone”, therefore Internet of Things (IoT) could be used as an intermediary to create awareness in Thailand. With the use of technology, entrepreneurs could exchange information among themselves and thus add up to the knowledge they get from the internet.  (Junare & Singh, 2016) Also suggested in the study made on cities of Gujarat that the use of technology would help the information on government schemes easily reach entrepreneurs.  In Ile-Ife, Osun State, broadcasting information through radio programs successfully served the purpose. Radio proved to be a powerful and operative medium to inform on various schemes in rural areas. Furthermore, it has been suggested that radio stations should create awareness, information, clarification, education, encouragement, and mobilize listeners to take up the schemes (Emovwodo, 2019). It has been suggested (Priya & Bose, 2021) that awareness could be executed through “awareness programs, film slides, television interviews, panel discussions, seminars, workshops, and symposiums”. The government can also publicize information on entrepreneurship schemes by way of advertisements, newspapers (Uma & Arulmoorthy, 2019),  posters, and pamphlets (Nathiya & Vijayalakshmi, 2019), and advertisements via social media (Venkatasalam & Vijayakumar, 2021). NGOs and SHGs are the intermediaries through which information on various government schemes and policies can be disseminated (Patni, 2022). 

3. Statement of the Problem

A plethora of studies have been done on the awareness level of government schemes of women entrepreneurs, MSMEs, students, and entrepreneurs in general. Merely studies have been done on the awareness level of existing young entrepreneurs aligning with the development goal 20230, specifically in the East Khasi Hills District of Meghalaya. Consequently, this paper is an attempt to delve into the degree of familiarity of young entrepreneurs of East Khasi Hills District, in preparing the state of Meghalaya for the development goals of 2030.

4. Objectives of the Study

(a) To study the socio-economic background of young entrepreneurs of East Khasi Hills District.
(b) To analyze the awareness level of young entrepreneurs of government support.

5. Research Methodology

5.1. Research design
To investigate the research problem, an exploratory research approach was adopted to engage individuals with practical expertise capable of providing fresh insights and ideas.

5.2. Population
The population under study constitutes young entrepreneurs from eleven administrative Community and Rural Development (C&RD) Blocks of East Khasi Hills District, Meghalaya.

5.3. Sample Design
The researcher utilized purposive sampling to carefully select participants who were most likely to offer valuable information to meet the study's objectives.



5.4. Sample size	
The sample size of young entrepreneurs was 384 drawn from eleven Community and Rural Development (C&RD) Blocks of East Khasi Hills District, Meghalaya shown in Table 1.

Table 1: Sample Size of Young Entrepreneurs from Eleven C&RD Blocks, East Khasi Hills District
	Sl. No.
	Community and Rural Development (C&RD) Blocks
	Number of Sample Young Entrepreneurs

	
	
	
	

	1
	Khadarshnong-Laitkroh
	40
	

	2
	Mawkynrew
	25
	

	3
	Mawlai
	20
	

	4
	Mylliem
	40
	

	5
	Mawpat 
	22
	

	6
	Mawphlang
	33
	

	7
	Mawryngkneng
	28
	

	8
	Mawsynram
	44
	

	9
	Pynursla
	56
	

	10
	Shella Bholaganj
	33
	

	11
	Sohiong
	43
	

	Total
	384
	


Source: Field survey

5.5. Reliability analysis
[bookmark: _Hlk119570816]To test the reliability and internal consistency of the questionnaire, Cronbach’s Alpha was used, denoted by a symbol α. Cronbach’s alpha reliability coefficient (α) generally ranges between 0 and 1. The closer Cronbach’s alpha coefficient (α) is to 1 the greater the internal consistency of the items in the instrument (Gliem & Gliem, 2003). The measurement of the reliability and consistency of individual items of the variable level of awareness of government support on entrepreneurship development by young entrepreneurs with Cronbach’s Alpha coefficient (α) is tabulated and shown in Table 2. All of the items under study were considered acceptable (α>0.7) which was above the acceptance level of α >0.7, and the overall Cronbach’s Alpha coefficient (α) was 0.835. Therefore, the questionnaire was considered acceptable for further research.

[bookmark: _Hlk119570704]Table 2: Reliability and Consistency of Level of Awareness on Government Support on Entrepreneurship Development
	Sl. No.
	Items
	Cronbach's Alpha (α)

	1
	Government Support under the District Commerce and Industries Centre (DCIC)
	0.848

	2
	Government Support under the Khadi and Village Industries Commission (KVIC)
	0.782

	3
	Government Support under the Meghalaya Basin Development Authority (MBDA)
	0.794

	4
	Government Support under the Meghalaya Industrial Development Corporation (MIDC)
	0.778

	5
	Government Support under the Meghalaya Institute of Entrepreneurship (MIE)
	0.84

	6
	Government Support under the Meghalaya State Skill Development Society (MSSDS)
	0.806

	Overall
	0.835


Source: Field survey

5.6. Data collection
Primary data was collected through well-structured questionnaires administered during the survey. The questionnaire comprises the demographic profile of young entrepreneurs and a 5-point likelihood scale (5 extremely aware, 4 extremely aware, 3-Moderately aware, 2 slightly aware, 1- Not at all aware) employed to measure the awareness level of young entrepreneurs.
 
6. Data Analysis

Data were analyzed with the assistance of Statistical Package for the Social Science (SPSS) version 22. Descriptive statistics, frequency, and percentage were used to describe the socio-economic profile of young entrepreneurs and the level of awareness, and inferential statistics namely, the t-test and one-way ANOVA were used to test the following hypotheses:
H01: There is no significant difference between gender and the level of awareness.
H02: There is no significant difference between age and the level of awareness.
H03: There is no significant difference between educational qualification and the level of awareness.
H04: There is no significant difference between the enterprise's location and the level of awareness. 

7. Findings and Interpretations

7.1. Socio-economic Profile of Young Entrepreneurs in East Khasi Hills District
[bookmark: _Hlk119443824]The lowest number of young entrepreneurs ages 15-19 years old was only 5 (1.3%) followed by young entrepreneurs of 20-24 years 90 (23.4%) and the highest number of young entrepreneurs was 25-29 years of age i.e., 289 (75.3%). The number of married young entrepreneurs was 207 (53.9%) and those unmarried 177 (46.1%). The highest level of educational qualification of the young entrepreneurs was higher secondary level which was 101 (26.3%) followed by 94 (24.5%) undergraduate, 71 (18.5%) matriculate, 59 (15.4%) under matriculate, 14 (3.6%) possessed other qualifications, and illiterate 5 (1.3%). Enterprises in rural areas were 321 (83.6%) and 63 (16.4%) in semi-urban areas shown in Table 3.

Table 3: Socio-Economic Profile of Young Entrepreneurs
	Demographics
	Description
	Frequency
	Percent (%)

	Gender
	Male
	178
	46.35

	
	Female
	206
	53.65

	Age
	15-19
	5
	1.3

	
	20-24
	90
	23.4

	
	25-29
	289
	75.3

	Marital Status
	Married
	207
	53.9

	
	Unmarried
	177
	46.1

	Educational Qualification
	Illiterate
	5
	1.3

	
	Under matriculate
	59
	15.4

	
	Matriculate
	71
	18.5

	
	Higher Secondary
	101
	26.3

	
	Undergraduate
	94
	24.5

	
	Postgraduate
	40
	10.4

	
	Other
	14
	3.6

	Location of the enterprise
	Rural
	321
	83.6

	
	Semi-urban
	63
	16.4

	Total
	N=384
	100


Source: Field survey

7.2. Awareness Level of Government Support for Entrepreneurship Development by Young Entrepreneurs
The result shows that the maximum number of young entrepreneurs i.e., around 74% up to 88% were not at all aware of government support under departments or agencies of the government. Approximately 4% up to 10% were slightly aware of the government support for entrepreneurship, over 0.5 % to 6 % were moderately aware, around 3% up to 5.5% were very aware of government support, and only around 0.8% to 4.4% were extremely aware of the support under DCIC, KVIC, MBDA, MIE, and MSSDS shown in Table 4.

Table 4: Descriptive Analysis of the Level of Awareness of Young Entrepreneurs of Government Support for Entrepreneurship Development
	Awareness
	Not at all aware
	Slightly aware
	Moderately aware
	Very aware
	Extremely aware

	
	Frequency
	Percentage (%)
	Frequency
	Percentage (%)
	Frequency
	Percentage (%)
	Frequency
	Percentage (%)
	Frequency
	Percentage (%)

	Support under DCIC
	286
	74.5
	39
	10.2
	24
	6.3
	21
	5.5
	14
	3.6

	Support under KVIC
	325
	84.6
	28
	7.3
	7
	1.8
	21
	5.5
	3
	0.8

	Support under MBDA
	340
	88.5
	16
	4.2
	7
	1.8
	14
	3.6
	7
	1.8

	Support under MIDC
	331
	86.2
	25
	6.5
	2
	0.5
	19
	4.9
	7
	1.8

	Support under MIE
	290
	75.5
	36
	9.4
	18
	4.7
	23
	6
	17
	4.4

	Support under MSSDS
	331
	86.2
	24
	6.3
	6
	1.6
	13
	3.4
	10
	2.6


Source: Field survey

7.3. Hypotheses Testing
H01: There is no significant difference between gender and the level of awareness.
The independent samples t-test of the relationship between the gender of young entrepreneurs and the level of awareness of government support for entrepreneurship development is shown in Table 5. Since the p-values were more than 0.05 (p-value>0.05) concerning the schemes under DCIC, KVIC, MBDA, MIDC, MIE, and MBDA, there was no significant difference between gender and level of awareness. Furthermore, the null hypothesis was accepted at a 5% level of significance. In other words, there was no significant difference between the gender of young entrepreneurs and the level of awareness of government support for entrepreneurship development in East Khasi Hills District.

Table 5: Independent Samples T-Test between Gender and the Level of Awareness of Government Support for Entrepreneurship Development
Dependent variable: Awareness level of young entrepreneurs
	Awareness
	Gender
	Mean
	Std. Deviation
	t-value
	p-value

	Support under DCIC
	Male
	1.57
	1.139
	0.623
	0.534

	
	Female
	1.5
	1.006
	
	

	Support under KVIC
	Male
	1.3
	0.836
	-0.029
	0.977

	
	Female
	1.31
	0.808
	
	

	Support under MBDA
	Male
	1.24
	0.819
	-0.419
	0.675

	
	Female
	1.28
	0.818
	
	

	Support under MIDC
	Male
	1.31
	0.922
	-0.419
	0.707

	
	Female
	1.28
	0.801
	
	

	Support under MIE
	Male
	1.43
	1.035
	-1.852
	0.065

	
	Female
	1.64
	1.167
	
	

	Support under MSSDS
	Male
	1.33
	0.966
	0.551
	0.582

	
	Female
	1.28
	0.782
	
	


Source: Filed survey
H02: There is no significant difference between age and the level of awareness.
The One-Way ANOVA test of the difference between the age of young entrepreneurs and the level of awareness for entrepreneurship of government support is shown in Table 6. It was found that the p-values were more than 0.05 (p-value>0.05) about schemes under DCIC, KVIC, MBDA, MIDC, MIE, and MBDA. Consequently, there was no significant difference between the age of young entrepreneurs and the level of awareness of government support for entrepreneurship development in the East Khasi Hills District.  Therefore, the null hypothesis was accepted at a 5% significance level.

Table 6: One-Way ANOVA Test between the Age of Young Entrepreneurs and the Level of Awareness of Government Support for Entrepreneurship Development
Dependent variable: Awareness level of young entrepreneurs
	Awareness
	Age in group
	Mean
	Std. Deviation
	F-value
	p-value

	Support under DCIC
	15-19
	1
	0
	1.709
	0.182

	
	20-24
	1.4
	0.909
	
	

	
	25-29
	1.59
	1.118
	
	

	Support under KVIC
	15-19
	1.4
	0.894
	2.269
	0.105

	
	20-24
	1.14
	0.531
	
	

	
	25-29
	1.35
	0.886
	
	

	Support under MBDA
	15-19
	1.6
	1.342
	1.329
	0.266

	
	20-24
	1.16
	0.616
	
	

	
	25-29
	1.29
	0.86
	
	

	Support under MIDC
	15-19
	1.2
	0.447
	1.934
	0.146

	
	20-24
	1.14
	0.572
	
	

	
	25-29
	1.35
	0.931
	
	

	Support under MIE
	15-19
	1
	0
	1.047
	0.352

	
	20-24
	1.46
	1.051
	
	

	
	25-29
	1.58
	1.137
	
	

	Support under MSSDS
	15-19
	1.2
	0.447
	1.212
	0.299

	
	20-24
	1.18
	0.696
	
	

	
	25-29
	1.34
	0.922
	
	


Source: Field survey

H03: There is no significant difference between educational qualification and the level of awareness.
The One-Way ANOVA test of the difference between educational qualification and the level of awareness of young entrepreneurs confirms that there is a significant difference between the educational qualification and the awareness level of government support under various schemes as the p-value was less than 0.05 (p-value<0.05) is shown in Table 7. Hence the null hypothesis was rejected at a 5% level of significance about awareness of schemes under DCIC, KVIC, MBDA, MIDC, and MBDA. 
Founded under the Duncan Multiple Range Test (DMRT), there is a significant difference between illiterate and matriculated youths and those who matriculated, higher secondary, undergraduate, postgraduate, and others concerning awareness of government support through the DCIC, KVIC, MBDA, MIDC, and MBDA.
Nonetheless, there is no significant difference between educational qualification and the awareness level of young entrepreneurs as regards awareness of government schemes under MIE as the p-value was more than 0.05 (p-value>0.05). As a result, the null hypothesis was accepted at a 5% level of significance regarding awareness of government support through MIE.

Table 7: One-Way ANOVA Test between the Educational Qualification of Young Entrepreneurs and the Level of Awareness of Government Support for Entrepreneurship Development
Dependent variable: Awareness level of young entrepreneurs
	Awareness
	Educational Qualification
	Mean
	Std. Deviation
	F-value
	p-value

	Support under DCIC
	Illiterate
	1.2
	0.447
	2.455
	0.024

	
	Under matriculate
	1.22
	0.645
	
	

	
	Matriculate
	1.55
	1.066
	
	

	
	Higher Secondary
	1.53
	1.025
	
	

	
	Undergraduate
	1.5
	1.065
	
	

	
	Postgraduate
	1.95
	1.431
	
	

	
	Other
	2
	1.414
	
	

	
	Total
	1.54
	1.069
	
	

	Support under KVIC
	Illiterate
	1.2
	0.447
	3.064
	0.006

	
	Under matriculate
	1.08
	0.427
	
	

	
	Matriculate
	1.27
	0.774
	
	

	
	Higher Secondary
	1.3
	0.855
	
	

	
	Undergraduate
	1.26
	0.747
	
	

	
	Postgraduate
	1.68
	1.095
	
	

	
	Other
	1.79
	1.251
	
	

	
	Total
	1.3
	0.82
	
	

	Support under MBDA
	Illiterate
	1.2
	0.447
	2.42
	0.026

	
	Under matriculate
	1.07
	0.521
	
	

	
	Matriculate
	1.18
	0.639
	
	

	
	Higher Secondary
	1.25
	0.793
	
	

	
	Undergraduate
	1.26
	0.829
	
	

	
	Postgraduate
	1.58
	1.196
	
	

	
	Other
	1.71
	1.204
	
	

	
	Total
	1.26
	0.817
	
	

	Support under MIDC
	Illiterate
	1.2
	0.447
	2.867
	0.01

	
	Under matriculate
	1.08
	0.535
	
	

	
	Matriculate
	1.15
	0.552
	
	

	
	Higher Secondary
	1.31
	0.88
	
	

	
	Undergraduate
	1.31
	0.939
	
	

	
	Postgraduate
	1.68
	1.141
	
	

	
	Other
	1.71
	1.267
	
	

	
	Total
	1.3
	0.858
	
	

	Support under MIE
	Illiterate
	1.2
	0.447
	1.636
	0.136

	
	Under matriculate
	1.17
	0.699
	
	

	
	Matriculate
	1.54
	1.08
	
	

	
	Higher Secondary
	1.58
	1.168
	
	

	
	Undergraduate
	1.66
	1.249
	
	

	
	Postgraduate
	1.73
	1.176
	
	

	
	Other
	1.71
	1.069
	
	

	
	Total
	1.54
	1.112
	
	

	Support under MSSDS
	Illiterate
	1.8
	1.304
	3.678
	0.001

	
	Under matriculate
	1.07
	0.41
	
	

	
	Matriculate
	1.18
	0.703
	
	

	
	Higher Secondary
	1.27
	0.823
	
	

	
	Undergraduate
	1.3
	0.971
	
	

	
	Postgraduate
	1.8
	1.244
	
	

	
	Other
	1.5
	0.76
	
	

	
	Total
	1.3
	0.871
	
	


Source: Field survey

H04: There is no significant difference between the enterprise's location and the level of awareness. 
Based on the independent samples t-test it was discovered that there was a significant difference between the enterprise located in the rural and semi-urban areas and the level of awareness of government support for entrepreneurship development regarding schemes under DCIC and MIE as the p-value was less than 0.05 (p-value<0.05) is shown in Table 8. Henceforth, the null hypothesis was rejected at a 5% level of significance. Furthermore, it was found that the mean score of enterprises located in rural areas has a lesser awareness level than those located in semi-urban areas.
Conversely, there was no significant difference between the enterprise located in the rural and semi-urban areas and the level of awareness of government support for entrepreneurship development regarding schemes under KVIC, MBDA, MIDC, and MSSDS as the p-value was more than 0.05 (p-value>0.05). Therefore, the null hypothesis was accepted at a 5% level of significance concerning the awareness level of government support under KVIC, MBDA, MIDC, and MSSDS. 

Table 8: Independent Samples T-Test between Gender and the Level of Awareness of Government Support for Entrepreneurship Development
Dependent variable: Awareness level of young entrepreneurs
	Awareness
	Location of the enterprise
	Mean
	Std. Deviation
	t-value
	p-value

	Support under DCIC
	Rural
	1.48
	1.034
	-2.263
	0.026

	
	Semi-urban
	1.84
	1.194
	
	

	Support under KVIC
	Rural
	1.29
	0.794
	-0.87
	0.387

	
	Semi-urban
	1.4
	0.943
	
	

	Support under MBDA
	Rural
	1.25
	0.801
	-0.717
	0.475

	
	Semi-urban
	1.33
	0.898
	
	

	Support under MIDC
	Rural
	1.28
	0.85
	-0.662
	0.51

	
	Semi-urban
	1.37
	0.903
	
	

	Support under MIE
	Rural
	1.48
	1.064
	-2.158
	0.034

	
	Semi-urban
	1.86
	1.293
	
	

	Support under MSSDS
	Rural
	1.28
	0.841
	-0.998

	0.321

	
	Semi-urban
	1.41
	1.01
	
	


 Source: Field survey

8. Discussion

The study found that on average about 82.58% of the young entrepreneurs of the East Khasi Hills District were not at all aware of the entrepreneurship support under various agencies and departments of the government of Meghalaya. On the other hand, only 2.5% on average of young entrepreneurs were highly aware of government support. Furthermore, it came across that there was no significant difference between males and females and the level of awareness. Also, there was no significant difference between the age of young entrepreneurs and their awareness level. However, there was a significant difference between the illiterate and the under matriculated and the level of awareness. Young entrepreneurs located in semi-urban and rural areas were aware of the support under the DCIC and MIE, whereas there was no significant difference between semi-urban enterprises and rural enterprises concerning support under KVIC, MBDA, MIDC, and MSSDS. This reflects the malfunction of the system of government to create awareness.  And so, for accessibility and effectiveness of the government support for entrepreneurship development in the state of Meghalaya, a serious responsibility is in the hands of the government to divulge the schemes to the entrepreneurs appropriately and desirably. This could be a chance for the existing as well as the aspiring youths to be motivated and inspired to take a step towards enterprise creation to reduce the forefront agenda of poverty which in turn help achieve the sustainable development goal of 2030. Further avenues for research can be done on the procedure or methods for approachability to government support for young entrepreneurs and the viable methods to impart awareness among young entrepreneurs. 

9. Suggestions and Recommendations

For the alignment of youth entrepreneurship development in the state with the development goals for 2030, the following suggestions have been made:
· Incorporating awareness programs or seminars on government support and schemes for entrepreneurship development into schools and colleges by including them in the curriculum.
· Familiarising citizens with government schemes and support in regional languages through various communication channels will be a creditable approach to ensure extensive information reaches out.
· The government must stipulate detailed information on various youth entrepreneurship support.
· The government should work in sync with the headman and local authorities to make awareness more efficacious.
· Make extensive use of the unemployed educated youths to impart awareness to every part of the districts of government schemes and support for youth entrepreneurship development.

10. Limitations

Concentrating exclusively on the East Khasi Hills District might restrict the ability to generalize the findings to a more diverse population of young entrepreneurs across Meghalaya. For the findings to be more widely applicable, it's essential to consider young entrepreneurs from other districts of Meghalaya as well. This will ensure that the results can be more readily generalized beyond the East Khasi Hills District. Furthermore, the study's sample size may not fully represent the young entrepreneurial population in Meghalaya. And the number of institutional schemes and support programs being examined in the study is quite limited. Future research undertakings could aspire to gain a more holistic understanding of the challenges that confront young entrepreneurs and explore potential solutions. 
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